
Mission Statement
Our Foundation supports causes that impact our customers’ lives. The stores provide the opportunity to mobilize 
funding and create awareness in our neighborhoods through our employees’ passion, partnerships with our 
vendors and the generous contributions by our customers. We take pride in ensuring that the vast majority of 
the funds we raise stays in local communities and refl ects what is important to our customers and employees.

Data gathered from Foundation accountant and grantees year-end reporting.
Learn more at safewayfoundation.org
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